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Introduction 

Internet and Communication Technologies (ICTs) have become an increasingly popular 

area of research in many different fields, particularly sociology. The Internet and various 

technologies have become deeply embedded in the everyday lives of most industrialized 

societies. Combined, these forces have transformed the way in which we communicate with one 

another, and in turn, have led to economic, political, and cultural changes in recent years. Using 

various empirical sources and studies, I aim to explore how these forces have and are influencing 

and impacting culture and society, as well as put in perspective why these issues are important to 

be aware of and understand. 

In this paper, I will reflect on the works of several published authors and apply 

information gathered from chapters in the Essentials of Sociology to explain various ways ICT’s 

have influenced society and culture. I will begin by introducing background information on what 

culture and society are, how they are shaped, and briefly discuss the role of Internet and 

technology in recent and current years. Using various studies and sources, I will then begin to 

relate scientific findings to my hypothesis: Internet and technology are becoming so prominent 

that they have begun to shape our society’s values, beliefs, and overall culture. Using data and 

statistics found, I have outlined the possible ways in which they may influence people on 

individual, societal, and global scales. The conclusion of this paper is focused not only on the 

importance of the issue, but also on potential approaches and solutions to use these forces- the 

internet and accompanying technologies- as tools to bring about good in the world and spread 

positive information and values to the public while still being able to achieve the same goals. 

ICT’s have influenced culture and society by changing communication dynamics, 

providing constant access to instant information, and promoting and globalizing Western beliefs, 

values, and standards. It is important to understand this subject because these forces largely 

influence important social and political systems our nations rely on, as well as subject individual 

users and viewers to content may and up being harmful or dangerous. With a thorough 



understanding of the phenomena discussed and the power of ICTs to shape culture and society, 

we may then begin to use them in ways that have a more positive impact on humanity. 

 

Culture and Society 

Culture is a broad and complex concept. It is composed of many aspects, but is built off of the 

beliefs, values, actions, behaviors, and norms of individuals forming a group or population in an 

area, and can conflict within and among others. A. Giddens et al. (2015) elaborate on the term 

culture, adding that culture “includes the languages they speak, symbols they revere, material 

goods they create from tools to clothing, beliefs and expectations people have about one another 

and the world they inhabit”, all of which are crucial components of social relations. Values and 

norms largely shape culture, and they too are very broad categories that include everything that 

makes up our lives- both material and social. 

Values are “abstract ideals held by individuals or groups about what is desirable, proper, 

good and bad, and are strongly influenced by the specific culture an individual happens to live”. 

(A. Giddens, et al., 2015) Norms, like values, are also widely agreed upon by the population of a 

culture, and both of them change over time and vary across cultures. They are like rules of 

conduct- the unwritten social rules that people are expected to behave by and follow. Norms 

differ from values in the sense that they are the actions and the behaviors of individuals that are 

being judged as right or wrong based on that culture’s values. 

The idea of culture is closely related to that of society, for the two could not exist without 

one another. (A. Giddens et al, 2015) Essentials of Sociology (2015) defines sociology as “a 

group of people who live in a particular territory, are subject to a common system of political 

authority, and are aware of having a distinct identity from other groups.” Plymouth NH could be 

considered a society, and although it is much different, it would consists of the same qualities the 

society of Boston, MA would.  



Societies and cultures are formed from one another, and have evolved together over time, 

dating back about 2 million years. Culture, coupled with the complexity, adaptability, and 

creativity of the human brain “freed humans from their dependence on the instinctual and 

genetically-determined set of responses” and allowed our species to cope with the geographic 

variables of various locations around the world- thus creating a variety of cultures practices, and 

lifestyles that have evolved over time. (A. Giddens et al, 2015) Understanding the evolution of 

society and culture, my question of the Internet and technology seems less far-fetched. As we 

have continued to develop, expand, and use creativity to persist as human, inventing things like 

electricity, machines, and technologies that have radically changed cultures over time, one must 

wonder how the rapidly developing use of the Internet will change the lives, norms, and standards 

of societies. 

 

Communities and Communication 

Rapid and progressive advancements of ICT’s have altered the way we interact with 

others in ways that are beneficial and harmful. Use of technology and Internet have transformed 

peoples’ perception of community and enabled communication regardless of physical boundaries.  

A study conducted by C. Haythornthwaite and L. Kendall (2010) revealed, “people are 

using the internet in ways that are driving change in communities- where and how they are 

created- and creating transformative effects on how we define, attach to, and retain communal 

identities across online and offline venues, and with a bigger impact than expected.” In this case, 

Internet availability and technology has been shown to have many positive outcomes for 

communities, particularly during times of crisis and allows for people to raise attention to and 

gather social action or to show support, aid, and/or solidarity. 

Internet use is widespread, and heavily relied on by most industrialized societies and cultures. 

Beyond entertainment and convenience purposes, ICTs can create opportunities that can 

strengthen local communities, as well play a crucial role in transmitting information, helping 



people reconnect during and after disasters as well as allowing for others to exists virtually after 

they perish in “real life”. 

During and after natural disasters such as Hurricane Katrina, ICTs allow members of the 

community to call for help, relay information to news media sources, and reconnect with family 

and friends during and after the trauma even when geographic conditions such as wildfires and 

floods don’t allow for it. As Haythornthwaite and Kendall (2010) put it, “Online activities can 

bridge conditions that disrupt local concerns.”  

In cases such as Gaza and Aleppo, the Internet has served an even more unique function. 

In both cases, war and conflict have destroyed the communities that once existed. Interestingly, 

the Internet has allowed for these communities to survive, exist, and be seen and heard on the 

digital setting although their society no longer does. As described by Haythornthwaite and 

Kendall (2010) this unique feature of the online realm is one that “raises many questions about 

what community means before, during, and after dissolution and how online interaction mobilizes 

and sustains a now-dispersed community.” 

Local communities also tend to benefit from widespread use of the Internet and 

technology, as well. Haythornthwaite and Kendall (2010) study found that ICTs can be used as a 

helpful platform to “stimulate collective social action or aid local social or economic conditions.” 

Viral media and posts online have more potential than simply entertainment. The Internet and 

accompanying technologies can be extremely useful tools in raising public awareness on issues 

and events, providing a larger voice and allowing to reach a bigger audience. An example I 

thought of was the use of Facebook and social media platforms to help find criminals, for 

example by uniting large amounts of users and people in the search to find missing or kidnapped 

children in the area by posting information and sending “Amber Alert” text messages to all 

phones. Although often we hear and discuss the negative aspects of ICTs on communities and 

culture, there are many potential benefits if they are used constructively.  

 



Information and Understanding 

Refer back to the definition of culture, and the characteristics it maintains. With 

technology, Internet, and the presence of mass media and news media in mind, I turned to the 

publications and studies of E. Giovannini (2007) R. Friedman and S. Currall (2003). These 

studies help provide facts and reasoning as to whether or not the information we receive, 

factoring the context and angle of stories and information we are given, shape our society’s 

beliefs and understandings of people and events and values of material and social trends.  

Surrounded by technology and various platforms that provide the answers all and any 

questions that may arise both instantly and easily, are we gaining genuine knowledge or 

momentary information and answers? To examine how ICTs and their ability to provide endless 

information are shaping our culture’s understanding of people and events that are taking place in 

the world around them, and ultimately the beliefs and values of the individuals within it, I turned 

to a study published by Enrico Giovannini (2007). Giovannini (2007) discovered that although 

there is more information available than ever, it is not necessarily bringing about more knowledge 

to society.  

His claims are that there is often and increasingly little or limited information on 

canditates, policies, and bills due to the fact that this information is more expensive and difficult 

to find, and “because the individual has such little say in the election outcome” it brings little 

interest to them. (Giovannini, 2007) Obviously, the result is much fewer informed and active 

voters, greater differences between public opinion and professional or statistical, and less 

understanding of political and economic events and issues.  

Blinder and Kreuger (2004) performed a study on the same subject, and determined that 

“(1) a significant number of Americans do not know very much about the country’s economic 

situation, and (2) that ideology was the most important determinant in shaping the public’s 

opinion.” With these two studies, we can see that not only has the public become less informed 



on important topics, but that beliefs and ideals (perpetuated by mass media) are the biggest 

influence on decision-making.  

 The concept of understanding is extensive. Beyond understanding and knowledge 

pertaining to intellect, ICTs have begun to impact society’s understanding of- and beliefs and 

values about- life and beauty. My goal is to point out that culture is shaped by the beliefs and 

values of the individuals within it, and that ICTs and mass media have altered the standards of 

beauty, fashion, happiness, and success, by influencing the public’s perception of them with 

powerful reinforcing messages associating body shape and social values. Referencing Seuplveda 

and Cataldo (2012) study, it is difficult to dispute that in some way, the Internet and technology 

do, in fact, have an influence on our culture and society to some degree. 

 

Beliefs and Values 

The construct of the ideal body image is shaped by both individual and sociocultural 

factors, as displayed by the model developed by Seuplveda and Cataldo (2012) in Appendix C. A 

study performed by Lopez-Guimera et al. (2010) confirmed “the mass media are an important 

source of information and reinforcement in relation to the nature of the thin beauty ideal and how 

to attain it.” To promote the message that thin is good, media use tactics such as powerful 

language, carefully chosen words, repetition and reiteration to form associations between beauty, 

wealth, success, and happiness. This ideal is used to sell products and services for both men and 

women, and the message that being thin is desirable has led Western culture to prioritize the thin 

ideal as a belief and value of its own. However, the use of strong language and exaggerated 

physical representations and images of “results” are very misleading, and coupled with increasing 

access to Internet and technology in industrialized societies, are proving to have an association 

with the growing percentage of body image dissatisfaction and easting disorders worldwide. 

(Seuplveda and Cataldo, 2012) 

 



“The effects of globalization go beyond economics with digital mass media and new 

technologies exporting Western cultural standards around the world.” (Seuplveda and Cataldo, 

2012) Because of rapid globalization of Internet and technology, the western ideals and standards 

of beauty have expanded and being reinforced in other countries and cultures around the world, 

stabilizing the beauty ideal globally. One example of how Western ideals have permeated other 

cultures (and supporting theories of body image dissatisfaction) is the case of Fiji. 

Only three years after arrival of the television in Fiji, a drastic number of easting 

disorders and dissatisfaction with the body were reported. More interestingly, “these disorders 

had not been recorded (or did not exist) until the advent of televised media on the islands.” 

(Seuplveda and Cataldo, 2012) 

Seuplveda and Cataldo (2012) conclude their study having found that “these aesthetic 

standards based on the ideal stereotype of thin and muscular may lead to conform idealized 

cultural values, and are considered possible determinants of body image dissatisfaction” and that 

several other studies have resulted with similar findings- “exposure to thin media images leads to 

an increase in body dissatisfaction.” (Seuplveda and Cataldo, 2012) 

 

Conclusion 

It is important to understand trends that are occurring in the realm of the Internet and 

technology. With a clear understanding of the effects and causes of the ways in which media has 

the power to influence and shape culture and society, we may then use it as a tool to good for the 

world, and to make a positive impact on humanity. Just as we send powerful messages that sell 

and persuade audiences now, we may also use these forces as a tool to raise awareness of issues, 

conquer the cultural divides perpetuated by media, and send messages that reinforces positive 

values, beliefs, behavior, until ultimately they become as widely accepted as the norms and 

values we have about beauty and wealth today.  



After reviewing articles and literature that may both support and counter my initial 

hypothesis, there have been many scientific studies that conclude in support of my hypothesis- 

Internet and technology are becoming so prominent that they have begun to impact and shape our 

society’s values, beliefs, norms, and overall culture. 
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